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SALES
DEPLOYMENT



PRODUCT SERVICE LIFESTYLE GASTRONOMY COMMUNITY

INSPIRATION VERTICALS
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B 2 C  s t r a t e g i e s  r e f e r  t o  t h e  d i r e c t  r e l a t i o n s h i p  b e t w e e n  t h e  
h o s p i t a l i t y  b u s i n e s s  a n d  t h e  i n d i v i d u a l  c o n s u m e r .
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DIRECT CONSUMER
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T E C H N O L O G Y
• Web platform that increases conversion
• Web platform to s y n c  b r a n d  i n f o r m a t i o n  a c r o s s  p u b l i s h e r s
• S e a r c h  s c h e m a  i m p l e m e n t a t i o n  a n d  m e t a s e a r c h
• S o c i a l  ( l o c a l  m e a s u r e ,  s o c i a l  l i s t e n i n g ,  c o m p  s e t )
• S T R  R e p o r t s  a n d  m e t r i c s

A D V E R T I S I N G
• D i s p l a y  &  S e a r c h  ( G o o g l e ,  Q u a n t c a s t ,  S o j e r n ,  A d a r a ,  e t c )
• P r o g r a m m a t i c  &  r e t a r g e t i n g

L I F E S T Y L E
• S e a s o n a l  c a m p a i g n s
• T o u r i s m  b o a r d  m a r k e t i n g
• L u x u r y  g e t a w a y s
• P r o d u c t  o f f e r s
• C l i e n t  g r o u p  o f f e r s  ( c o u p l e s ,  s i n g l e s ,  f a m i l i e s ,  L G B T )

D I S T R I B U T I O N
• O f f e r  d i s t r i b u t i o n  ( A A A ,  A i r l i n e s ,  T r i p  A d v i s o r ,  F & F )
• N e w s l e t t e r s
• E m i l  m a r k e t i n g ,  S M S
• C r e d i t  c a r d s
• A i r l i n e  r e w a r d  o p p o r t u n i t i e s
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DIRECT CONSUMER
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KEY CONSUMPTION CENTERS
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(OTAs)  -  Onl ine  travel  agencies  
OTA´s  are  onl ine  companies  where  travelers  can 
book  hote l s ,  f l ights ,  car  h ire ,  or  even ent ire  
vacat ion  packages .  
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ONLINE PARTNERS
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T E C H N O L O G Y
• Dynamic connectivity

A D V E R T I S I N G
• V i s i b i l i t y  b o o s t e r
• N e w s l e t t e r s
• S e c r e t  d e a l s
• B i d d i n g  s t r a t e g y
• O v e r n i g h t  s a l e s
• M o b i l e  s t r a t e g i e s
• S p o n s o r  p l a c e m e n t

L I F E S T Y L E
• G e n i u s
• V I P  

D I S T R I B U T I O N
• A f f i l i a t e s
• B u n d l e  a n d  n e t  o f f e r s
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ONLINE PARTNERS
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Travel  management  companies  are  considered  
“CONSORTIAS” .   And are  group s  of  ind ependent  travel  
agencies  that  come together  under  one  umbrel la .

W i t h  a  c o l l e c t i v e  e x p e r i e n c e  o f  o v e r  5 0 +  y e a r s

TRAVEL COMPANIES
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T E C H N O L O G Y
• C o n n e c t i v i t y  a n d  c o n t r a c t s
• R a t e  p a r i t y

A D V E R T I S I N G
• F a m i l y  c o n c e s s i o n s  
• S u i t e  i n c e n t i v e
• E a r l y  b o o k i n g  b o n u s
• S E M ,  S E O ,  p r o g r a m m a t i c
• W e b i n a r s
• O n l i n e  d i r e c t o r y  l i s t i n g  w i t h  u p  t o  3  o r  m o r e  p h o t o s
• H i g h l i g h t e d  s t r a t e g y  o n  p r i n t e d  d i r e c t o r i e s
• L a s t  r o o m  a v a i l a b i l i t y  g u a r a n t e e

L I F E S T Y L E
• T r a d e  s h o w s
• F A M  t r i p s

D I S T R I B U T I O N
• N e w s l e t t e r s
• C a m p a i g n  d i s t r i b u t i o n
• G D S ( p r o m i n e n t  G D S  d i s p l a y  w i t h  4  G D S )
• A g e n c y  d i s t r i b u t i o n
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TRAVEL COMPANIES
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B2B -  B us iness - to -Business ,  i s  a  model  wherein  a  company or  
business  deals  d irect ly  wi th  another  organizat ion  to  p rovide  
travel  services .
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BUSSINES TO BUSINESS
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T E C H N O L O G Y
• A P I  I n t e g r a t i o n
• R a t e  p a r i t y

A D V E R T I S I N G
• B r a n d e d  s p e c i f i c  o f f e r s  a n d  c a m p a i g n s
• A d d e d  v a l u e  o f f e r s
• L o y a l t y  p o i n t s  ( b r a n d  a n d  t h i r d - p a r t y  o f f e r s )
• I n c e n t i v e  c o m m i s s i o n  p l a n
• S p o t l i g h t s ,  h e r o  &  l a n d i n g  p a g e  p a r t i c i p a t i o n
• A i r  c r e d i t  c a m p a i g n s
• G o l f  p l a t f o r m  a d v e r t i s i n g

L I F E S T Y L E
• F & F  O f f e r s
• I n c e n t i v e  c o m m i s s i o n  p l a n
• 2  e v e n t s  a  y e a r
• F A M  T r i p s  a n d  s i t e  i n s p e c t i o n s

D I S T R I B U T I O N
• T r a d e  s h o w  p a r t i c i p a t i o n
• H o t  s a l e  p a r t i c i p a t i o n s
• V i s a  I n f i n i t y
• B 2 B  S o c i a l  m e d i a
• B r o c h u r e  c o n t e n t  & “ O n  t o u r ”  a n d  m a g a z i n e  a d v e r t o r i a l
• T r a v e l  a g e n t  d i s t r i b u t i o n  ( + 4 0 k  a g e n c i e s )
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B2B
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M I C E  i s  a n  a c r o n y m  f o r M e e t i n g s ,  I n c e n t i v e s ,  C o n f e r e n c e s ,  a n d  E x h i b i t i o n s .
S M E R F  i s  a n  a c r o n y m  f o r  S o c i a l ,  M i l i t a r y ,  E d u c a t i o n a l ,  R e l i g i o u s ,  a n d  
F r a t e r n a l  g r o u p s .  T h e  g r o u p  s e g m e n t  o n  a v e r a g e  r e p r e s e n t s  3 0 %  -  4 0 %  m i x  

W i t h  a  c o l l e c t i v e  e x p e r i e n c e  o f  o v e r  5 0 +  y e a r s

MICE



T E C H N O L O G Y
• S m a r t  g r o u p  i n t e g r a t i o n s
• S t r e a m i n g  s o l u t i o n s
• H i g h - t e c h  c o n f e r e n c e  s p a c e s
• W e b  a p p l i c a t i o n s  ( C v e n t ,  T e n e o ,  S o c i a l  T a b l e s )

A D V E R T I S I N G
• C o m p e t i t i v e  a d s ,  m a r q u e  a d s
• D i a m o n d  p l u s ,  s u g g e s t e d  a d s
• F o u r  d i a m o n d  l i s t i n g
• R F P  r e p o r t i n g
• G S O  v i r t u a l  e v e n t s
• S E M ,  S E O
• H a s h t a g  a n d  s o c i a l  m e d i a  c a m p a i g n s
• S t r e a m i n g
• E v e n t  g u i d e b o o k s

L I F E S T Y L E
• T r a d e  s h o w s
• M e e t i n g  p l a n n e r ’ s  s i t e s

D I S T R I B U T I O N
• E m a i l  c o m m u n i c a t i o n
• M e e t i n g  p l a n n e r s  o f f e r
• A s s o c i a t i o n  a n d  C o n c e s s i o n  d i s t r i b u t i o n  
• M I C E  c a m p a i g n s
• S u r v e y s
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MICE



T E C H N O L O G Y
• 3 6 0  M e e t i n g  a r e a  v i d e o s
• C o n f e r e n c e  s p a c e s
• P e r s o n a l i z e d  w e b s i t e
• W e b  a p p l i c a t i o n s  ( C v e n t ,  T e n e o ,  S o c i a l  T a b l e s )

A D V E R T I S I N G
• W e d d i n g  e v e n t s
• C i v i c  a n d  p r o f e s s i o n a l  o r g a n i z a t i o n s  m e m b e r s h i p s
• C h a r i t y  e v e n t s  p a r t i c i p a t i o n
• H o l i d a y  c e l e b r a t i o n  a d s
• I n t e r e s t  g r o u p  p r e s e n c e
• S p o r t s  t e a m  a d v e r t i s i n g

L I F E S T Y L E
• T r a d e  s h o w s
• M e e t i n g  p l a n n e r ’ s  s i t e s

D I S T R I B U T I O N
• E m a i l  c o m m u n i c a t i o n
• M e e t i n g  p l a n n e r s  o f f e r
• A s s o c i a t i o n  a n d  C o n c e s s i o n  d i s t r i b u t i o n  
• M I C E  c a m p a i g n s
• S u r v e y s
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SMERF



A  f u l l - s e r v i c e  d e s t i n a t i o n  w e d d i n g .   F r o m  
c u s t o m  w e d d i n g  p r o d u c t s  a n d  p r o g r a m  
c r e a t i o n  t o  l e a d  g e n e r a t i o n ,  s a l e s ,  a n d  
f u l f i l l m e n t .

S e r v i c e s  i n c l u d e :

R e a l  t i m e  e v e n t  a v a i l a b i l i t y
H o t  l e a d s  a n d  i n s t a n t  e n g a g e m e n t
E v e n t  c o n f i r m a t i o n
L e a d s  a n d  c o n v e r s i o n s
W e d d i n g  p r o d u c t  a n d  s e r v i c e s
C o n t r a c t s  a n d  i n v o i c e s
P a y m e n t  p r o c e s s i n g
C e n t r a l i z e d  c l i e n t  c o m m u n i c a t i o n
W e b s i t e
L i c e n s e d  s a l e s  s o f t w a r e
T r a i n i n g
O n  g o i n g  s u p p o r t
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WEDDING
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B D M  i s  a n  a c r o n y m  f o r  B u s i n e s s  D e v e l o p m e n t  M a n a g e r .  A  B D M  i s  
r e s p o n s i b l e  f o r  t h e  g r o w t h  o f  a  s p e c i f i c  t e r r i t o r y .  T h e y  w o r k  w i t h  t h e i r  
s a l e s  t e a m  t o  d e v e l o p  m u t u a l l y  b e n e f i c i a l  p r o p o s a l s ,  n e g o t i a t e  c o n t r a c t  
t e r m s  a n d  c o m m u n i c a t e  e f f e c t i v e l y  w i t h  s t a k e h o l d e r s .
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BDM’s



S A L E S  R E P R E S E N T A T I O N

• T r a d e  s h o w  
p a r t i c i p a t i o n

• W e b i n a r s
• A g e n c y  v i s i t s
• E v e n t s
• T r a d e s h o w  

r e p r e s e n t a t i o n

T E R R I T O R I E S

• E a s t  C o a s t
• M i d w e s t  &  N o r t h w e s t
• S o u t h  &  S o u t h w e s t
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BDM’s



R E P R E S E N T A T I O N  W O R L D W I D E

Sales representation for the following categories:

• Consortias
• Tour Operators
• Travel Agencies
• MICE Segment
• Consumer Face
• Media Events
• Corporate Events
• Lunch & Learn
• Webinars
• Business client on-site visits
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INDUSTRY EVENTS



ARE YOU LOOKING TO 
INCREASE YOUR SALES?

mailto:silvia.ferrer@ferrconn.com
mailto:florian.Connert@ferrconn.com
http://www.ferrconn.com/
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